Student perspectives on marketing the podiatry profession
and course promotion: a mixed methods study
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INTRODUCTION METHODS

The 17.3% decline in podiatry student enrolments presents an emerging Online survey Online workshops
workforce crisis, with several potential consequences for the profession'-:
* threats to the viability of university programs
 workforce shortages
* reduced capacity of podiatrists to work to their full scope of practice -
increased workloads from fewer graduates entering the workforce
* threats to the profession's growth and reduced impact of podiatry
advocacy at government-level
* burnout in existing podiatry workforce
* negative impact on the health and wellbeing of Australian and New

Zealand populations g?
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Figure 1 Overview of student perspectives on marketing the podiatry profession and course promotion

DISCUSSION AND CONCLUSIONS

* Fourover-arching themes emerged as important marketing strategies for increasing podiatry /\\\
enrolments (Figure 1) | )
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* Findings offer valuable strategies for promoting the podiatry profession and its education programs:

* addressing misconceptions and enhancing the appeal ‘// / b :
* enhancing recruitment through targeted marketing We need JOURNAL OF FOOT AND
 effective marketing to increase awareness { your h"‘elp! T mw
* enhancing appeal through advocacy 4 A
* improving the accessibility and flexibility of education programs t gﬁf:z;etf’off
« Strengthening enrolments and reducing attrition are fundamental to ensuring the sustainability and Adopt an
growth of the podiatry profession in Australia and New Zealand “ambassadorial mindset”?
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